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Master's Thesis from the year 2004 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, grade: 1,7 (A-), Växjö University (School of
Management and Economics), course: International Business Environment, 40 entries in the bibliography,
language: English, comment: Central question: "What are the main advantages and disadvantages of using
Data Mining as support to Direct Marketing activities?" , abstract: Widespread changes within business
environments in recent years has demanded acquisitions of new tools that are more skilled to cope with new
challenges and demands in business. Advances in computer technologies, higher accessibility of computer
associated tools and decreased prices of general computer-related products are reasons enough for at least
considerations about higher usage of new technologies. Particularly in direct marketing activities discussed
technology is called Data Mining. Companies are faced with hosts of data collected in their data repositories.
Of course, companies want to make use of their data and aim to discover interesting patterns of knowledge
within their data repositories. Direct marketers which can be involved in catalogue marketing, telemarketing
or widely known direct-mail marketing are intensive users of Data Mining Technologies. Because of that, the
authors strive to do research concerning reasons for and advantages and disadvantages with using Data
Mining as support for direct marketing activities. Chapter 1 deals with general information for the reader as
support for delving into the topic. The included problem discussion finishes with the final problem
formulation of this thesis. Chapter 2 is about the Methodology which includes considerations of
Gummesson. The following theoretical part is divided into two major parts, Data Mining and Direct
Marketing, which underpin the whole thesis. The authors want to inform the reader about important and
sophisticated contents con
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From reader reviews:

Jonathan Nelson:

Here thing why this specific Data mining and data based direct marketing activities are different and
trustworthy to be yours. First of all reading a book is good nevertheless it depends in the content than it
which is the content is as scrumptious as food or not. Data mining and data based direct marketing activities
giving you information deeper including different ways, you can find any e-book out there but there is no
reserve that similar with Data mining and data based direct marketing activities. It gives you thrill examining
journey, its open up your own personal eyes about the thing that happened in the world which is probably
can be happened around you. It is possible to bring everywhere like in park, café, or even in your technique
home by train. Should you be having difficulties in bringing the branded book maybe the form of Data
mining and data based direct marketing activities in e-book can be your alternative.

Donald White:

This Data mining and data based direct marketing activities usually are reliable for you who want to be a
successful person, why. The explanation of this Data mining and data based direct marketing activities can
be among the great books you must have is actually giving you more than just simple reading through food
but feed you with information that probably will shock your before knowledge. This book is actually handy,
you can bring it everywhere and whenever your conditions both in e-book and printed versions. Beside that
this Data mining and data based direct marketing activities giving you an enormous of experience such as
rich vocabulary, giving you tryout of critical thinking that we know it useful in your day activity. So , let's
have it and enjoy reading.

John Tovar:

Often the book Data mining and data based direct marketing activities has a lot of knowledge on it. So when
you make sure to read this book you can get a lot of advantage. The book was published by the very famous
author. Mcdougal makes some research prior to write this book. This specific book very easy to read you
will get the point easily after perusing this book.

Willie Batres:

You can spend your free time to study this book this reserve. This Data mining and data based direct
marketing activities is simple to create you can read it in the park, in the beach, train along with soon. If you
did not include much space to bring often the printed book, you can buy typically the e-book. It is make you
easier to read it. You can save typically the book in your smart phone. Therefore there are a lot of benefits
that you will get when you buy this book.
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