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The planning and placement of advertising media is a multibillion dollar business that critically impacts
advertising effectiveness. The new edition of this acclaimed and widely adopted text offers practical
guidance for those who practice media planning on a daily basis, as well as those who must ultimately
approve strategic media decisions.

Full of current brand examples, the book is a "must-read" for all who will be involved in the media decision
process on both the agency and client side. Its easy-to-read style and logical format make it ideal for
classroom adoption, and students will benefit from the down-to-earth approach, and real-world business
examples.

Several new chapters have been added to the fourth edition, including:

International advertising●

Campaign evaluation●

The changing role of media planning in agencies, to give the reader a better grounding in the role of media●

in an advertising and marketing plan today
Evaluating media vehicles, filled with up-to-date examples●

Search engine marketing, and a thorough revision of the chapter on online display advertising to address●

the increased emphasis on digital media
Gaming, and many new examples of the latest digital media with an emphasis on social media, and a new●

framework for analyzing current and future social media
Increased coverage of communication planning●

Added focus on the importance of media strategy early on in the book●

Separate chapters for video and audio media (instead of lumping them together in broadcast). This creates a●

more in-depth discussion of radio in particular

An online instructor's manual with PowerPoint slides and sample test questions is available to adopters.
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From reader reviews:

Joshua Orvis:

Book is to be different per grade. Book for children until finally adult are different content. To be sure that
book is very important for all of us. The book Advertising Media Planning: A Brand Management Approach
had been making you to know about other expertise and of course you can take more information. It is rather
advantages for you. The publication Advertising Media Planning: A Brand Management Approach is not
only giving you far more new information but also for being your friend when you experience bored. You
can spend your spend time to read your reserve. Try to make relationship with the book Advertising Media
Planning: A Brand Management Approach. You never truly feel lose out for everything if you read some
books.

Thomas Stewart:

Reading a book to get new life style in this season; every people loves to read a book. When you go through
a book you can get a lots of benefit. When you read guides, you can improve your knowledge, due to the fact
book has a lot of information upon it. The information that you will get depend on what kinds of book that
you have read. If you wish to get information about your study, you can read education books, but if you
want to entertain yourself you are able to a fiction books, such us novel, comics, in addition to soon. The
Advertising Media Planning: A Brand Management Approach provide you with new experience in reading
through a book.

Lauren Allison:

Many people spending their moment by playing outside using friends, fun activity having family or just
watching TV 24 hours a day. You can have new activity to shell out your whole day by examining a book.
Ugh, do you think reading a book really can hard because you have to take the book everywhere? It fine you
can have the e-book, getting everywhere you want in your Smart phone. Like Advertising Media Planning: A
Brand Management Approach which is getting the e-book version. So , try out this book? Let's see.

Houston Estes:

Do you like reading a publication? Confuse to looking for your best book? Or your book seemed to be rare?
Why so many issue for the book? But just about any people feel that they enjoy to get reading. Some people
likes examining, not only science book and also novel and Advertising Media Planning: A Brand
Management Approach or others sources were given expertise for you. After you know how the good a
book, you feel wish to read more and more. Science book was created for teacher or maybe students
especially. Those ebooks are helping them to include their knowledge. In various other case, beside science
reserve, any other book likes Advertising Media Planning: A Brand Management Approach to make your
spare time more colorful. Many types of book like here.
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